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From the beginning, Conscious Container was incorporated as a
Benefit Corporation to ensure our desire to allow for balanced
business leadership decision-making within a transparent and
accountable culture.

We wanted this ‘benefit’ intent to be visible and possible, and
through 2020 we took extra efforts to hold space for this narrative.
Challenges with the early unknowns around the spread of COVID
19 moved us all into a state of necessity, for many this translated
into leaving behind many of those ‘benefit’ actions and
momentum.

But, we feel the benefits a refillable glass bottle system delivers
to business, consumers and our planet are essential more now
than ever before. How we step out and step up our collective
efforts to deliver these benefits will determine cultural and
environmental impacts felt for decades to come.

We know this regenerative business model delivers powerful
benefits across the value chain. We also know the momentum for
sustainable and equitable systems remains strong, even after the
affects of this past year.



- Early February 2020 three Conscious Container team members attend the
kick-off of the Anheuser-Busch 100+ Accelerator 2020 Cohort program in
New York City

- In March 2020 Conscious Container became an invited Innovation Member
into the worlds leading circular economy NGO the Ellen MacArthur
Foundation.

- Submitted landmark ‘returnable beverage container’ legislative language
to the California Recycling Commission proposing a statutory change to
the California Bottle Bill to allow refillable/returnable beverage containers
to flow through the statewide redemption system

- With two of the worlds largest glass manufacturers we initiated the design
of industry standard refillable beer and wine bottles

- Set-up our first refillable bottle processing center in Northern California

- Submitted our Conscious Container refillable wine program proposal for a
$500,000 CalRecycle GHG Reuse Grant

- Launched our ABInBev Refillable Bottle pilot in late November, exceeding
expectations with 7.6 million PR impressions and over 80 thousand social
media impression in the first few weeks






